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Bonuncekuii HarioHanbHAN yHIBepcHUTET iMeHi Jleci Ykpainku

KOTHITUBHU ACIIEKT IIEPCYA3UBHOCTI B AHIJIOMOBHOMY
HABYAJIBHOMY BIJEOAUCKYPCI

Ilepcyaszusnicmo € 6OazamoepaHHuMm AsuweM, sKe NePeniimae AiHSGICINUYHY, KOSHIMUBHY
ma KOMYHikamueny cghepu. [ns nogHoeo po3yMiHHA Yb020 AGUWA 8 AHSIOMOGHOMY HABYANbHOMY
8i0€00UCKYPCi HEOOXIOHO 3a2TUOUMUCS 8 11020 KOSHIMUBHI XAPAKMEePUCMUKU Md CIMPYKIMYPHI PAMKLU.
L]e Oocnidoicenns susuae nepcyasusHicms uepes npusmy KOSHIMUGHO20 Mooenosants. Y cmammi
BUCBIMIEHO, K (QDYHKYIOHYE NepCyasusHiCmov 8 aHZIOMOBHOMY HABUANIbHOMY 6i0eoduckypci. Chu-
Paioyucy Ha 3acadu KOSHIMUGHOI NIH2GICMUKU, NepPCYasusHicmv Npeocmagiena K KOHYenmy-
anvHa cymuicmo, 8epbanizoeana makumMu Jekcemam, K «persuasiony, «persuadey», «persuasivey
ma «persuasivelyy. Cemanmuunui ananiz nioKpecaioe sSHauywicms yux MOGHUX OOUHUYb Y KOHCIPY-
tosanti konyenmy IIEPCYA3SUBHICTH/PERSUASION, saxuil idobpadicae 0ito, wo CApAMOBAHA
Ha 6nU8 OOHIEl MoOuHU Ha OyMKU ma Oii iHwoi. L3 0ia xapakxmepuzyemovcs iHmMepaKkmueHicmo,
IHMeHYItIHICINIO, IHCIMPYMEHMATbHICHIO, MEeMNOPATbHICIIO Pe3VIbMamy, NO3UMUGHUM CIAGIEeHHAM
peyunienma 00 MO8Ys ma 801er Y NPUUHAMI OYMOK mMa 30illCHEeHHI NOCMKOMYHIKAMUGHUX Oill. /{1
PO3KpUMMS OUHAMIKU NEPCYASUSHOCTT 3MO0ETbOBAHO KOHYENMYAIbHY (Ppeimosy mepedicy, 6 AKill
NOEOHAHO NPONO3UYIT OA3MCHUX (Ppelimie — npeOMemHo20 | aKYIOHANbHO20. Y npedmemuomy gpetimi
xonyenmy [HEPCYA3UBHICTB/PERSUASION ITPE/IMET-PERSUADER onucyembocs 3a AKICHUMU,
KIIbKICHUMUY, OYMMEGUMU, MEMNOPATLHUMU MA JTOKATMUGHUMU Xapakmepucmukamu. AKicHi 03Haxu
NepCyasusHOCHI BKIYAIOMb A8MOPUMEMHICIb, eMOYIlHICMb ma payionaisricms. /o Oymmeeux
03HAK HaNeHcamy CROcoOU iCHY8aHHsA NepCya3ueHOCMI: MOGLEHHS, NOSICHEHHS, CNOHYKAHHA, 3aNnu-
maunna, iHcmpykyii, apeymenmayiss ma emoyii. Axyionanvnuil @peiim xonyenmy IHEPCYA3UB-
HICTB/PERSUASION oemoncmpye 63aemMo36 ’s13Ku Midic npeomemamu Oii, KOdiceH i3 AKUX GUKOHYE
NeBHY POb: A2eHC, NAYIEHC, CMUMYIL (NpUdUHa abo Mema), iIHCmpymenm, haxmumug (pe3yibmamn).
Ln cmpyxmypa modce Oymu po3uwupena J10KarbHUMU ma MeMnopaIbHUMU NPOno3uyismu. Y xkou-
MeKCmi AH2TOMOBHO20 HABUAILHO20 BI0C0OUCKYPCY NePCya3su8Hicmy 8idiepac Kauo8y poib, CApsi-
Moeyrouu Oii gyumens Ha 6nau8 Ha OymMKu U Oii yuHie 0 (hopmysanHs iXHix 3HaHb 1 Hasuuok. Let
npoyec € IHMmepakmueHUM ma IHMeHYIHUM | peanizyembcs 3a 00NOMO2010 8epOAIbHUX | HeepOaib-
HUX [HCIMpPYMeHmi8, Oa3yrUUCh HA NOZUMUBHOM)Y CINABLEHHI Md BOJICGUABILEHHT YUHIE.

Knwuoei cnosa: anzniiicoka moea, gpetim, OUCKYPC, KOSHIMUBHA 03HAKA, KOHYENM, Nepcyasus-
Hicmo, caom.

IHocTtanoBka mnpodaemu. OcmucieHHs ¢eHo-
MEHa TIEPCYa3nBHOCTI € HEMOMUIMBUM 0€3 3aTyICHHS
KOTHITHBHOTO MOJICITIOBAHHS, sIKe 3a0e3Meuye BiJTBO-
PEHHS OT0 KIIIOYOBUX XapaKTEPUCTHK Ta CTPYKTYPHY
opraHizaliio 3HaHb PO e MOHATTS, PErpe3eHTOBa-
HUX Y CBIJJOMOCTI JIFOAMHU. Y MEXax KOTHITHBHOT
JIHTBICTUKHA 3HAHHS PO SBUINA Ta 00 €KTH 1HTEp-
MIPETYIOThCA KPi3b MPHU3MY KOHIIETITIB, AKi BimoOpa-
JKaIOTh PENIEBaHTHI O3HAKHM 00 €KTiB, 3a0€3MeUyI0Th
KaTeropu3alilo 3HAYeHb 1 CIYTyIOTh OCHOBOIO JUIS
(hopMyBaHHsI MOBHOT KapTUHHU CBiTy [19]. 3BepHEHHS
JI0 KOTHITHBHOTO BHMIpY MEPCYa3UBHOCTI BiJJKPUBAE
MOKITUBOCTI JIJIS1 pO3yMIiHHS MeXaHi3MiB ii (pyHKITiO-
HYBaHHsI B aHTJIOMOBHOMY HAaBYAJIbHOMY BiJICOMIHC-
Kypci (mani — AHBJI).

AHani3 ocTaHHiX aocjaigkeHb i myOsaikauiii.
ACIEeKTH BHUBYCHHS MEPCya3uBHOCTI Oy y (oKyci

yBaru HAyKOBIIIB, SIKi TPAMIOIOTh y MEXKaxX KOMYHi-
KaTUBHOI JIHTBICTHKU [6], ICHXOJIHTBICTHKHA [5]
ta gunaktuky [1]. TlepcyasuBHICTh BH3HAYAIOTh SIK
KOMYHIKaTHBHY CTpAaTerilo, CIpsIMOBaHy Ha BILUIUB,
a00 37aTHICTh BIUIMHYTH Ha JyMKH, MOYYTTS, YMO-
BHUBOJIM Ta TIOBEMIIHKY PEIIMITIEHTA 3aBISKHA BEpOab-
HUM 1 HeBepOabHUM pecypcam [5, c. 33]. BogHouac
KOTHITUBHUHA BHMip TEPCYa3WBHOCTI 3aJIAIIAETHCS
HEIOCTAaTHBO PO3POOICHUM 1 HEe HaOyB CHCTEMHOTO
KOHIENTYaJbHOTO OCMHCJICHHSI B CyYacHii JIiHTBic-
TUYHIHN apaguri.

Y IoCHiIKeHHI 3aCTOCOBAHO KOHIICTITYaIbHUH,
KOMITOHEHTHHH 1 ceMaHTHIHUH aHami3u [3; 19], mo
JIal0Th 3MOTY MPOCTEXUTH OCOOJMBOCTI KOHLIENTYa-
nizanii (peHOMEHY NepCcya3uBHOCTI Ta BUSBUTH HOTO
KITIOYOBI KOTHITHBHI XapaKTEPUCTHUKU. TeOpeTHIHUM
MIATPYHTSAM JUIA CTPYKTypyBaHHS KoHuenty IIEP-
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CYA3UBHICTB/PERSUASION € Teopist 6azucHux
¢petimis Y. dinmmopa [9] ta C. A. XKabotunchkoi [2].

AH/IB Bu3Ha9aeMO SIK CKJIAJIHE COIIaIbHO 3yMOB-
JIeHEe MYJIBTUMOJIaIbHE SIBUIIE, SKE BKJIFOYAE CYKYII-
HICTh KOMYHIKaTUBHUX XapaKTEPUCTUK B3a€MOZIl
YYaCHUKIB Y paMKaxX CTaTyCHO-POJILOBHUX BiJHOCHH,
110 3yMOBJICHI METOIO OCBITHBOT'O MPOIIECY, KOHKPET-
HOI0O HAaBYAJIBHOIO CHTYAIi€l0 Ta IMEePCya3uBHICTIO
crinkyBaHHs.. Lleli Tunm aHMCKypcy € OCOOMUBUM
MUHAMIYHAM BTUICHHSM KOMYHIKATHBHOI TPAKTHKU
3a JIOMOMOTOI0 Bi3yallbHUX Ta aydialbHUX KaHalliB
y HaBYAIILHOMY KOHTEKCTi. MarepiajabHe BTiJICHHS
TaKoi KOMyHIKalii BupaxeHe y ¢opmari Bigeo (Bize-
OypOKIB, HaBYAJIbHUX MPE3CHTAIlil, JICKIIi, JIEMOH-
CTpaliifHuX Bijeo3anuciB ypokie Tomo) [4, c. 110,
113].

Marepiaiom A0CTiDKEHHS € BiIe0 YPOKiB aHTIIiH-
cbKol MOBH 3 Mepexki YouTube Ta ckpunTu A0 HHX.
Lli Bimeo € neMoHCTpalifHIMU 3aicaMy LINX ypo-
KiB 200 (hparMeHTIB MEBHOTO €Tamy YpOKy, SKi Mpo-
BOJISITBCSL YUUTENSIMH aHIIIIHCHKOT MOBH JUISl YUHIB,
SIKI BUBYAIOTH aHTJIIHCHKY SIK iHO3EMHY B MOJIOIIIIHX
KJacax KpaiH Asii. Takuit BuOip Martepiaiay 3yMOBIIe-
HUU HAsBHICTIO JOCTaTHBOI KIIBKICTIO JKEpEN s
3M1HiCHEHHS JOCIIIKEHHS, 1 TaKOX HAsABHICTIO 3Ha-
YHOTO PI3HOMAHITTSI Y BUKOPHCTaHHI BepOaIbHUX Ta
HeBepOaTbHUX 3aCO0iB.

ITocraHoBKka 3aBaaHHs. MeTol0 CTaTTi € BUSB-
JIeHHsS. KOTHITMBHHMX O3HaK Ta CTPYKTYpHA OpraHi-
3auis (EeHOMEeHy NepCya3sMBHOCTI B aHIJIOMOBHOMY
HABYAJIBHOMY BIJICOMUCKYpCI, IO Tependadae ifeH-
TU}IKaIO0 IMEHI KOHIIENTY, BU3HAYCHHS Horo 6a3o-
BUX KOTHITMBHHX O3HAK 1 MOJETIOBAaHHS CTPYKTYpH
koHnenty [IEPCYA3MBHICTB/PERSUASION.

Buxknan ocnoBHoro marepiany. KonuenrtyansHo-
CEMaHTHYHHUH aHaji3 Pi3HUX JEKCUKO-TPaMaTUYHUX
OJMHUI> Ha TIO3HAYCHHs SIBHUIIA IEPCYa3HMBHOCTI
JIO3BOJISIE 3pOOWTH BHCHOBOK, IO KoumenTt IIEP-
CYA3SMBHICTB/PERSUASION  BepOGamnizoBanuit
B aHDIMMCHKI MOBI TaKMMH JIEKCEMaMH: IMEHHHK
persuasion, TiECTIOBO persuade, IPUKMETHUKAMU per-
suasive Ta persuadable, TpUCTIBHUKOM persuasively.
CeMu iIMEHHHKa persuasion OXOIUTIOIOTh HAaHOIIbITY
MOBHOTY 3Ha4eHb, TOMY HOTO MOXKHA BBa)KaTu iMe-
HeM koHtenty [IEPCYASUBHICTB/PERSUASION
[7;8;10; 11; 12].

Jedininilinuii anani3 TIyMayeHb IMEHHUKA per-
suasion TIOKa3as, 0 OCHOBHE 3HAYEHHSI MalOTh CEMH,
sxi npeacraisitote [IEPCYASUBHICTB/PERSUA-
SION sk mito Ta Mporec BIUTUBY Ha KOTOCH, IO CTa-
HOBHTbH POAOBY O3HAKy JIeKCeMH: the act/action and
process of persuading somebody to do something or
to believe something [7; 11; 12]. Ilpore iHmi cemu
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HecyTh nmudepeHItiiiie 3HaYeHHS Ta HAJAI0Th MOXKITH-
BICTh BHIUINTH BUOBI O3HAKH MTEPCYa3HBHOCTI.

[lepcyasuBHicTh/persuasion Mae HACTYITHI JToJaT-
KOB1 3HA4YEHHS: «cTaH» — the state or fact of being
persuaded or convinced [18]; the condition of being
persuaded [11]; «3natHicTb» — the ability to persuade
[11]; the power to persuade; persuasive force [17];
«IIYMKa-00’€KT» Ta «JlyMKa-pe3ylibTaTy — an opinion
held with complete assurance [11]; a personal belief
or judgment that is not founded on proof or certainty
[13]; a particular belief or set of beliefs [8]; «3acio»
a0o0 «crocio» — a persuading argument [11]; a mode
of communication concerned with inducing or urging
the adoption of certain beliefs, theories, or lines of
action by others [13]; a form of speech or writing
that uses argument or emotion to make the listener or
reader believe what the author is saying [7]. Lli cemu
PO3IIMPIOIOTh PO3YMIHHSI KOTHITHUBHUX OCOOIHBOC-
TeH MepCya3suBHOCTI Ta MAlOTh 3MOTY BHIITUTH TaKi
O3HAaKU:

— imeHTH(]iKaIliiiHa O3HaKa — «CyO’€KTH mii»
(author; someone, that person, listener, reader)
Ta «upeamer nii» (beliefs, lines of action, what the
author is saying). ToOTO MepCcyasuBHICTh YKIIIOYAE
JIOAVHY, SIKa 3MIACHIOE MIf0 TIEPEKOHYBaHHS Ta 1HIITY
JIOIUHY 200 IPyIy JIIOeH, Ha IKUX CIPSMOBaHA IIs
Jlisi, a TAKOXK MIPEeIMET M€l /i, AyMKHU Ta Jii;

— IHTepaKkTHBHA O3HaKa BilOOpa)kae B3aEMOMIIO
cy0’ekTiB niepcyasuBHoOCTi (by talking to that person);

— 1HTeHIliifHA O3HaKa — «MeTa Iii» (to do some-
thing or to believe something; to make the listener or
reader believe) — nist cipssMOBaHa Ha 3MiHY JTyMOK Ta
NIif peluITienTa;

— 1HCTpyMEHTaJbHA O3HAKA — Misl IEPEKOHYBaHHSI
3IIMCHIOETBCS 3aBJSIKM 3ac00aM  Pi3HOT TPUPOIH,
BepOabHOI Ta HEeBepOaNbHOI (that uses argument or
emotion; with inducing or urging; asking many times;
by talking to that person);

— Kay3aTMBHa O3HaKa — «Ipu4uHa Ai» (a good
reason to do it; sufficient motives; reasons why they
should do it) — 3aificHeHHs 1ii Mae CBOi MOTHBH,
HaMipH;

— BOJIbOBA O3HAKA — JIFOJINHA, HA SIKY CIIPSIMOBaHA
nepcyasuBHa Jlisl, Ma€ BOJIO y IPUUHATTI TyMOK a0o
3MIMCHEHHI Aii, 4 iX BiAMOBH (fo make the listener
or reader believe; concerned with inducing or urg-
ing; to make someone decide; making you want);

— aKcioJIoTiuHa O3HaKa — «MTO3UTHUBHA OIiHKa» (a
good reason; successfully; feel sure; true) — MOTHBH,
i1l Ta 3ac00M Nepcya3uBHOI A1l MAIOTh MO3UTHBHUH
XapakTep Ta MaloTh OyTH MO3MTUBHO OLIHEHI peLu-
MIEHTOM JUIsi OTPUMAaHHSI MOBIIEM Oa)kKaHOTO Pe3yJib-

Tary;
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— TeMIIOpaJibHa O3HAKa — «TPUBAIICTb PE3YJb-
Tary nii» — JOBrOCTPOKOBUH pe3ynbTaT — 3MiHa
JlYMOK, CBITOINISY; KOPOTKOCTPOKOBHH — OJHOpA-
30Ba pPeaKTUBHA Iis;

— (akraTuBHAa O3HaKa — «pe3yibTaT mii» (win
approval or support for, prevail upon successfully;
the adoption of certain beliefs, theories, or lines of
action by others) — HasBHICTh 0a)KaHOTO YCITIIIHOTO
pe3ynbraTy il IepeKOHaHHSL.

Omxe, xonuent ITEPCYA3VBHICTBL/PERSUA-
SION BimoOpaxae mit0, OCHOBHHUM 3MIiCTOM SIKOi
€ BIUTHB OJIHI€1 IIOMMHY Ha YMKH Ta Aii iHmo1. Takui
BIUIMB XapaKTEPU3Y€ETbCS 1HTEPAKTUBHICTIO, 1HTEH-
[IHICTIO, 1HCTPYMEHTAJILHICTIO, TEMITOPAIBHICTIO
pe3ynbTary, HO3UTUBHOK OL[IHKOK PEILUITIEHTOM il
azgpecaHTa Ta HAsIBHICTIO BOJI Y MPUAHATI TyMOK 9H
.

Crimparouuch Ha TOCIiKeHHs 0a3ucHUX QpeiiMiB
Y. ®dinnmopa ta C. A. JKaboTHHCHKOT, BBAXKAEMO 3a
JouinbHe crpykrypyBarn konunent I[TEPCYA3NB-
HICTB/PERSUASION y Bumisiii KOHIENTYaTbHOT
(bpeitMoBOi Mepexi, sIka CKIIATA€ThCS 3 CEMaHTHY-
HUX CJIOTIB (CKJIATHUKIB), SKi 3’€IHAHI MiX COOOO
PENSTUBHUMH 3B'SI3KaMM Ta HAINOBHEHI KOHKpET-
HUMH 3HAYCHHSIMH 3aJI€KHO BiJl KOHTEKCTY CHUTYyaii
[19]. dpeiiMu Bu3HAYAIOTh SK KOTHITHUBHI CTPYK-
TypH 3HaHb PENPe3eHTOBaHI MOBHUMH 3aco0amiu [9].
baszucHi dpeiimu BimoOpakaroTh IEpBiCHI, HAKOLTBITT
y3arajlbHeHI TPUHIUIHN KaTeropusaiii Ta oprasi-
3auii ingopmauii. [HTErpoBaHe yTBOPEHHS KiTBKOX
OasucHuXx (peiiMiB Ha3MBAETHCS KOHIEITYAIBHOIO
¢peiimoBoro Mepexero [2, ¢. 180]. Teopis 6azucHUX
¢bpeitmMiB Hamidye ISITh PI3HOBUIIB: TPEIMETHHH,
aKL10OHAIBLHHHI, IOCECUBHUM, TAKCOHOMIYHHM Ta KOM-
napaTuBHUH ppeiimu.

Ha oCHOBI CHIMKJIONICIUYHUX 3HAHb PO «per-
Suasion» MOXXHA BBaXaTH, IO CTPYKTYPY KOHIIENTY
INEPCYA3UBHICTBE/PERSUASION (hopmyroTh
MIPOTIO3UIIIT MPEIMETHOTO Ta aKIIOHAIBHOTO Oa3mC-
HuX (peiimiB. ¥ npeamerHomy dperimi oguH 1 TOMH
camuii [IPE/IMET onwucyeTbcst 3a cBOIMH SKICHUMH,
KUTbKICHUMH, OyTTEBUMH, TEMIIOPaIbHUMH Ta JIOKa-
TUBHUMH Xapaktepuctukamu. Taxuii dpeiim npea-
CTaBJICHUHN y BUIVIAAI HAOOPY MPOTIO3MINH, B SKHUX
MpeaMeT Ta HOro O3HAKM MAaloTh PeJslii Tumy €/
icnye: «IIPEAMET € TAKUM — sixicts; [TIPEJIMET
€ CTUIbKU — kinbkicte; [IPEAMET e TAK — cnioci6
oyrrs; [IPEJIMET e/icaye TO/II — ywac; [IPEAMET
e/icaye TAM — micme» [2, c. 180—-182].

Ha ocnoBi nporo migxony B xoutenti [IEPCY-
A3UBHICTB/PERSUASION BumiisieMo KIHYO-
uit [IPEJJMET-CYB’€KT nii, sikoMy HaJIeXHTb
iMm’st PERSUADER (nepexonyrounii). 300pa3umo
npeaMeTHUi Oa3ucHUM ¢peitm konnenrty I[TEP-
CYA3HMBHICTB/PERSUASION y BHTIAII CXEeMH
(muB. Pmc. 1).

[Ipomno3utis «PERSUADER e TAKUU — sxicTb»
MpeAcTaBlIeHa NPUKMETHUKOM persuasive (mepe-
koHnuBUi). CeMaHTUYHUH Ta CHHOHIMIYHUH aHai3
3HaueHb JICKCEMHU persuasive JO3BOISIOTh BHUIIUIATH
JOAATKOB1 3HAYECHHS Ta OIBIIT TIOBHO OMHMCATH SKiCHI
osnaku [IPEIAMETY: alluring, cogent, compelling,
conclusive, convincing, credible, effective, eloquent,
energetic, forceful, relevant, valid, impressive, influ-
ential, inspiring, logical, plausible, potent, powerful,
valid, strong [11; 15]. 11i 3HaYeHHS MOXHA PO3MOIi-
JINTA Ha TPU OCHOBHI T'PYIH: aBTOPUTETHI — BIIAJIHI,
MpuBalIIMBI — €MOIIiifHI Ta JOTiuHi — JOCTOBIpHI.
ToOTo mepcya3uBHICTh 32 KBaNTITATHBHOIO O3HAKOIO
€ aBTOPUTETHA, EMOI[il{Ha Ta palliOHaJIbHA.

cdepa abo micue aii

TAKUN
PERSUASIVE
CTLIbKH TAK
OCOBA/OCOBYT | PERSUASIVELY
NPEJAMET
PERSUADER
TAM

(KOMyHIKaIlisl, TUCKypC)

TOJI

4acoBi paMKH (I10YaTOK,
MOMEHT, 3aKiHUYCHHS) il

Puc. 1. Ipenmernuii 6a3ucuuii ppeiivm xkonuenty IEPCYASUBHICTB/PERSUASION
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[Ipenmerna cxema «PERSUADER € TAK —crioci6
OyTTs» BIJNIOBiJIa€ PUCITIBHUKY persuasively (iepe-
koHnBO). Crioci6 oyt [IPEJJMETY-PERSUADER
KOPEJIIOE 3 TAKUMH OCHOBHHMM 3HAYCHHSIM: in a way
that makes somebody want to do or believe something
[7; 12]. Lle 3Ha4eHHST pO3KPUBAETHCS B TAKUX OCHO-
BHUX crioco0ax mii: inducing, urging, telling, tellingly,
touching, winning, productively, efficaciously,
talking, explaining, asking, reasoning [15]. Cnoci0
oyttt PERSUADER po3kpuBae criocodu icHyBaHHS
MepCya3uBHOCTI B IILIIOMY.

Cnor CTUIBKM BinoOpaxkae KiIbKICTh Hepe-
koHyrounx. IlepcyasuBHa mist Moxke 3A1HCHIOBATUCS
OJTHUM MOBIIEM 200 aBTOPOM JIUCKYPCY, TPYIIOH0 0Ci0
a00 K HEKUBUM 00 €KTOM, SIKUH Mae MepcyasuBHY
cuny (persuader, author, person, someone, thing,
persuading argument [7, 8, 12, 16]).

Cnoru TAM Ta TO/Il MOXIINBO KOHKPETU3YBAaTH
JMIIe Ha TMPUKIaZi KOHKPETHOTO AMCKYypcy. Sk Oyno
JIOBEJICHO BHIIIE, NIEPCYa3UBHICTh € 1HTEPAKTHBHOIO
3a CBOIM XapakTepoM, TOMY ii iICHyBaHHS MOXJINBE
M Jac KOMyHiKallii Ta oOMexeHe il TpHBaNiCTIO,
a TaKOXK TPHUBAJICTIO IOCSATHEHHS TIOCTABICHOT METH.

Takum unHOM, sikicHuMu o3Hakamu [IPEJIMETY
nepcya3uBHOI i, a 0TKe 1 caMoi mepcya3uBHOCTI 3ara-
JIOM, € aBTOPUTETHUM, EMOIIMHUI Ta palioHaIbHUN
xapakrep. Jlo OyTTeBUX 03HAK MEPCya3UBHOCTI BiTHO-
CHUMO cItoco0w 11 icHyBaHHs abo0 K TBOPEHHS, a caMe
yepe3 MOBIICHHS TTOSICHEHHSI, CTIOHYKaHHS, 3alTATaHHS,
emouii. KinbkicHa 03HaKa BifjloOpakae YuCIIO MepPeKo-
HYIOUHX, SIKi OepyTh y4acTh y nepcyasuBHii 1ii. Tem-
MOpaJbHi Ta JIOKaJIbHI XapaKTEPUCTUKH aKTyalli3yThCsI
Yy KOHKPETHHX TIPHUKIIAIaX JUCKYPCY.

B akmionansHoMy ¢peiimi BimoOpaxkeHi 3B’S3KH
MK KUTBKOMa MpEeIMETaMH, SKi HaJUICHI MeBHUMHU
possimu. JIo OCHOBHHUX pOJed Hajexarb areHc,
marienc, cruMmyna (mpuymHa abo Mera), I1HCTpy-
MeHT, (bakTuTHB (pe3ynbTar). BoHH TakoX MOXYTh
OyTH PO3IIUPEHi 3a PaxyHOK JIOKaTUBY (JKepero,
MICII€) Ta TEMIIOPaTUBY (TIOYaTOK, MOMEHT, KiHELb).
B3aeMo03B’s13K1 MiK IIpeIMETaMU BU3HAYAIOThCS JII€I0
areHca Ta eKCIUTIKYIOThCS A1€CIIOBOM i€ y TIOETHAHHI
3 BIMOBITHUMH NPUHMEHHUKAMHU: Oic Ha (TarieHc/
00’€KT), Oie uepes/3adnsa (NpUUINHY/METY), OJi€ 3a
donomoeoro (IHCTpYMEHTY), OJie 0 (pe3ylbTary)
[2, c. 181] (quB. Puc. 2).

Byzon CYB’E€EKT (AT'EHC) konuenty [TEPCVYA-
3UBHICTB/PERSUASION wmictuTbh y co0i HacTyIHi
JIeKCeMH, BHUOpaHi 3 3HAYCHBb CJIOBA persuasion Ta
MTOX1THUMU 3 JIEKCUKOTpadivHUX pKEpen: persuader,
author, person, someone, thing, persuading argu-
ment. T1i MOHATTAM «BY30/» MaeMO Ha yBa3i MO€EN-
HaHHS CJIOTIB OJHOTO 1 TOro X piBHA. By3on ATEHC
cknanaersest 3 cnory OCOBA/OCOBU Tta croty
I[MPEAMET.

Persuasion: a form of speech or writing that uses
argument or emotion to make the listener or reader
believe what the author is saying [7].

Persuader: a person or thing that is able to make
people believe that something is true or a good idea
[12]; a person or thing that persuades [8]; someone
who tries to persuade or induce or lead on [16].

CYB’EKT nmnepcyasuBnocti oie na OB’ E€KT
(AEXTO IMTALIEHC a6o JEIIO OB’€KT). By3on
ckimanaetnest 3i cnoriB OCOBA/OCOBU Ta OB’€KT.
Ili c1oTH HAMOBHIOIOTH JIEKCeMH people, listener,

I CYB’EKT-AI'EHC I

OCOBA/OCOBU
author, person, persuader

NPEIMET
persuading argument, thing

someone, person, they

META
IHCT.P_ YMEHT 0 Yepes to do, to believe, to feel,
speech, writing, argument, oS AI€~<X ~| toaccept, to undertake
emotion, inducing, urging, ,‘\OV \ :
) o ! 0 something
talking, explaining, asking, $¢°/ \d-Q
advice, expostulation, presenting e | 5 PE3YJBTAT
sufficient motives, inducement, \ 4 the adoption of certain
by means of argument, "¢a beliefs, theories, or
reasoning, or entreat li f acti
g y I prepm— I ines of action
OCOBA/OCOBHA OB’€EKT
people, listener, reader, belief, action

Puc. 2. Axnionaabuuii 6azucHuii gpeiiv konuenty IEPCYASUBHICTB/PERSUASION
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reader, someone, that person, they, belief, action.
Takum uyunom, CYB’€KT mnepcyasuBHOi 1ii MOxke
3IIMCHIOBATH BIUTMB SK HAa OJHY JIIOAWHY a00 Tpymy
JIOICH B ITIJIOMY, @ TAKOXK 00’ €KTOM HOTO ITii MOXKYTh
OyTH OKpeMo TyMKH a0o mii.

Persuasion: the act of persuading someone to do
something or to believe something [7; 8; 10; 12]; com-
munication intended to induce belief or action [17].

Persuade: to make someone do or believe some-
thing by giving them a good reason to do it or by
talking to that person and making them believe it [7].

Cnor META BepOanizyeTbcsi y BH3HAYCHHSX
3 JeKCUKoTpadiuHuX JHKepen y BUIVIIII iH(iHITHB-
HUX KOHCTPYKIIiii fo do, to believe, to feel, to accept,
to undertake something, to induce belief or action.
BB Ha mymku Ta i penuItieHTa € TI00aIhHOI0
METOIO nepcya3uBHOi il B OyIb-IKOMY B JFC-
kypcy. [Ipore mpocnigkyBaTé KOHKPETHY METY
CYB’€KTA MOXIMBO TiIbKH Ha MPHKIAA1I EBHOTO
JTICKYPCY.

Hanosuenns cnory PE3VJIBTAT uactkoBo 30i-
raetbesa 3 cinotom META: the adoption of certain
beliefs, theories, or lines of action. 3a HasBHOCTI
YCHILIHOTO KIiHIIEBOTO pE3yJbTaTy MAali€Hc Mpu-
fiMae nymku Ta BHKOHye nii HeoOximHi AIEHCY.
Cemu miecioBa persuade (win approval or support
for, prevail upon successfully, gain over,) BKa3yIoThb
Ha HasSBHICTh 0a)KaHOTO YCHIIIHOTO Pe3yJbTaTy Iii.
[Ipote cema — to try to influence NeMOHCTpPYE, IO
OUiKyBaHHMU pPE3yJbTaT HE OOOB’S3KOBO MOXE Tpa-
MUTHCS, 116 MOxe OyTu Juiie crnpoba BIUUBY. Sk
i METY, PE3VJIBTAT moyxHa TIPOCTiAKYyBaTH JTUIIIC
B TUCKYPCI.

CYB’€EKT nie 3a nonomoroto JIEIIO iHCTpyMeHT.
Cnor IHCTPYMEHT po3ymierscsi sIK cTparteris
Ta 3aco0u 3JiHCHeHHS TepcyasuBHOI nii. J{o 1poro
CJIOTY BIJIHOCHUMO JICKCEMHU: speech, writing, argu-
ment, emotion, inducing, urging, talking, explaining,
asking, advice, expostulation, presenting sufficient
motives, inducement, by means of argument, reason-
ing, or entreaty. 3Ha4HNN NEPENIK IHCTPYMEHTIB Mep-
Cya3uBHOI Aii BKa3ye Ha ii TeTEpOrCHHUH XapakTep.
[TpoTte BUSBUTH KOHKPETHI IHCTPYMEHTH aKTyari3aii
MePCYa3uBHOCTI MOYKJIMBO JIMIIE IMITTIITATHO.

Persuasion: a form of speech or writing that uses
argument or emotion to make the listener or reader
believe what the author is saying [7]; a mode of com-
munication concerned with inducing or urging the
adoption of certain beliefs, theories, or lines of action
by others [13].

Persuade: to make someone do or believe some-
thing by giving them a good reason to do it or by
talking to that person and making them believe it [7];

to make someone decide to do something, especially
by giving them reasons why they should do it, or ask-
ing them many times to do it [10]; to influence or gain
over by argument, advice, entreaty, expostulation
[13]; to cause to do something by reasoning, urging,
or inducement [18]; to cause (someone) to accept a
point of view or to undertake a course of action by
means of argument, reasoning, or entreaty [14].

Orxe, akmioHanpHHU QpeliMm konrenty IIEP-
CYA3MBHICTB/PERSUASION penpe3eHTye
B3a€MO3B 30K Cy0’ekTa il 3 IHIIUMH KOMIIOHCH-
TaMu i€l qii. ®peliM CKIIagaeThesi 3 I'SITU OCHO-
BHEX KoMIToHEHTIB: CYB’€KT nmie na OB’€KT gepes
HaseHy METY 3a nonomororo IHCTPYMEHTY s
orpumanHa PE3VJIbTATY. CYB'€KT Tta OB'CKT
€ HEe 3BUYallHUMHU CJIOTaMH, a By3JIlaMH, KOTP1 CKJIa/ia-
IOTBCSI 3 CJIOTIB Ta MOXKYTh OyTH PO3BHHEHI 3a paxy-
HOK TIPOTIO3HUIIiH TPEAMETHOTO (peimy.

Jist TIosicHEeHHST akTyajizamii Ta JUHAMIYHOCTI
KOHIICTITY MEPCYA3BUBHICTHL/PERSUASION
B AHBJI HeoOxigHo moegHaTy BHUICHI Oa3HMCHI
¢bpeiimu. 3MoaenoeMo GpeiiMOBY MEpEKy KOHIETITY
MEPCYA3UBHICTB/PERSUASION Ha ocHOBIi aHa-
i3y (pparMeHTIB HABYAILHOTO BiJICOAMCKYPCY.

«CYB’€EKT-PERSUADER-teacher e TAKMIA
(persuasive: logical, powerful, inspiring etc.) nie
TAK (persuasively: tellingly, expertly, capably,
energetically) nie va Ob’€KT-PERSUADEE-student/
students nie uepes METY (dopmyBaHHS 3HaHB Ta
HaBH4YOK) mgie 3a gomomororo IHCTPYMEHTY
(speech, writing, argument, emotion, inducing,
talking, explaining, asking, advice etc.) nie 3amns
PE3VIIBTATY (chopmoBaHi 3HaHHS Ta HAaBUYKH) i€
TAM (B kinaci, Ha ypoui) aie TO/II (Ha neBHOMY eTari
YPOKY, IPOJIOBXK IIJIOTO YPOKY, BIPOJOBK TEMH ).

Just mpuknamy po3misiHEMO (parMeHT aHIvo-
MOBHOTO HaBYAJILHOTO BieOAMCKypcy. Bimeosarmc
€ JIEMOHCTpAIIfHAM BiJIe0 YPOKY aHTIIHChKOI MOBH
JUIS YYHIB YETBEPTOTO KJacy IOYaTKOBOI IIKOJIA
B Kurai Ha Temy «A recipe» (I chose to teach a rec-
ipe. A recipe has a structure. It consists of three parts.
Uh... the name of the dish. Ingredients — part number
two. And part number three — uh... instructions or
how you cook a dish. [20]) (nuB. Puc. 3).

(1) T.: Today we are going to read one of Teacher
Vals books (Bkaszye pykoro Ha cebe). Okay, yes. So,
tell me what is the title of this book. (migHsATa pyKa)
What is the title of this book? (BKa3iBHHH XKeCT PyKH
Ha Y4HS)

(2) S1: The title of this book is how to make a pizza.

(3) T': Good girl. Thank you very much. [...] What
do you see? (Bka3ye Ha 300pakeHHs Ha eKpaHi) (IuB.
Puc. 3) What do you see? (Bka3zye pyKoIO Ha yUHs)
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fow To make @ PiZZG\

Puc. 3. ®parMeHT aHIJIOMOBHOI0 HABYAJIbHOIO BileOIMCKYypCY

(4) S3: 1 see a pizza with meat and peppers.

(5) T.: Yes, very good. You see a big pizza with
lots of stuff on it. And what do you think this book is
about? What do you think it is? [...]

(6) S4: I think this book is about how to make a
pizza.

(7) T.: And you are absolutely right. That's right. It
is about how to make a pizza. So, today Teacher Val is
going to make a pizza and you (BKazye 1BOMa pyKaMu
Ha y4HIB) are going to (iMiTye BXUBaHHA 1Xi) eat it.
All right. Let's learn how to make it. [...] Lets read.
[Music] (TanroBanbHi pyxu Buutens) [20].

VY (parmMeHTi yuuTenh BUCTYNAE MIEPEKOHYIOUNM.
Bin € aBTopuTeTHNM, 110 3p0O3YM1JIO 3 OTO POJIi BUH-
TeNsl, a TAKOXK HAsBHOCTI OinbIIoro Garaxky 3HaHb,
3IaTHOCTI BIUIMBATH. YUYHUTENb i€ 3 €HTY31a3MOM,
aKTHBHO, 3a0XOYyIO4ye, L0 MOYKHA MPOCIIIKyBaTH
B YacTUX 3MiHaX TOHY TOJIOCY Ta BUKOPUCTaHHI 3Ha-
YHOT KUTBKOCTI )KECTIB Ta MPUBITHOT MIMiKH 009 YSI.
Best qismpHICTE BUMTENST HAMIPaBJICHA HA YIHIB 31715
(hopmyBaHHs iX 3HaHb Ta HABUYOK, a CAME PO3BUTKY
HaBUYOK YMTAHHSA Ta BUBUCHHS HOBMX CIIIB 3 TEMH
«A recipe». lHcTpymMeHTH peanmizauii mepcyasuBHOI
Jii BKJIFOYAOTh 3ac00M BepOasibHOI Ta HeBepOasib-
HOI TIPUPOJIM: yCHE Ta NMUCEMHE MOBJICHHS, a came
sanuranas (1, 3, 5), incTpykmii (1, 7), moBropm (1,
3,5, 7)), BAKOPHCTOBYETbCS Y TIOEHAHHI 3 )K€CTaMU
(BKa3ziBKa PyKOIO Ha HAANMWCH, HA JOILIKY, HA YYHIB,
migHsATa pyka). EMouiiiHi 3acodu BKIIOUatoTh 300pa-
JKCHHS I Ha eKpaHi, BUKOPUCTaHHI MeJNoJii 3Ha-
HoMO1 y4HSAM, 3aIy4eHHs ceOe Ta y4yHIB B IpolLec,
10 BiOOpaXEHO 3a JOTIOMOTOI0 3aiMEHHUKA «we,
3aHypeHHs B armochepy npurotyBauus (Teacher Val
is going to make a pizza and you are going to eat itro),
a TaKo)XK BUKOPHUCTAHHS aKTyaJIbHOI Ta IiKaBO1 TEMH
JUISL YYHIB — IPUTOTYBAHHS ITiLIH.
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Pesyneratom mepcyasuBHOi 1ii € cdopmoBaHi
HAaBUYKM Ta 3HAHHA 3 TEMH, SIKI IPOSBISIOTHCS
y 3IiCHEHH] KOHKPETHHX [Iiid, peakIliii y4HiB, 110
MOJKJIMBO JIMIIE 338 PaXyHOK iX MO3UTUBHOIO CIIPUH-
HATTS 1ild Buntens. [lepcyasuBHa nis yunTens 30ii-
CHIOETBCS B KJIaCi Ha ypoIli aHmIiHChKOi MOBH, a ii
TPUBAIIICTh MOXE BiJOyBaTUCS TMPOTATOM OIHOTO
KOMYHIKaTHBHOTO XOJY, BiJl TOYATKy /0 3aKiHYEHHS
MIEBHOTO €Taly YypOKy, YChOTO YPOKY, a00 HaBiTbh
uinoi TeMu. Y npoMmy QparMeHTi mepcyasuBHi Aii,
CIpSIMOBaHHI Ha BUBUCHHS HOBHX CJIiB, 3IIHCHIO-
IOTBCSI B MEKax OIHOTO ypoky, mpore META pos-
BUTOK HaBMYOK YUTAHHS OXOIUIIOE JEKiJIbKa 3aHSTh,
OCKITBKM (parMeHT B3STHUH 3 Bile0, K€ BXOIUTH
1o cery 3anuciB ypokiB «How to Teach Reading
Skills» [20].

BucnoBku. OTxe, ysBJICHHS MNEPCya3HMBHOCTI
B CBIJOMOCTI Oynb-SIKOi JIFOMMHU MOJXJIHUBE 4epe3
YCBITOMJICHHS i1 OCHOBHHMX KOTHITHBHHUX O3HAaK
Ta pesnii Mixk ckiagHukamu. llepcya3uBHICTB
pPO3yMi€MO K IHTEPAaKTUBHY IHTCHLIHHO crpsMo-
BaHy JiI0 Ta MPOLEC, CYTTIO SIKUX € BIUIMB MOBIIS
Ha JAYMKH Ta Jii perumnieHta. [HCTpyMeHTH pea-
mi3amii mi€ei il € TeTepOreHHUMH 3a CBOEIO TPHU-
pOIOI0 Ta BKIIIOYAIOTH BepOajbHI Ta HEBepOabHI
3acobu. dpeiiMoBa Mepexa BioOpakae 3HaHHS Ta
nocBix aconifiosani 3 xkoHuenroM ITEPCVYA3B-
HICTB/PERSUASION. Kom0iHariisi mpeMeTHOro
Ta aKIiOHAJIBHOTO (BPEHMIB Ja€ MOKIUBICTh TIPE]I-
CTAaBUTU KOMIIOHEHTH II€PCYa3UBHOCTI, X O3HaKH
ta B3aemoxmito B AHBJI. IlepcyasuBHicTh mpo-
HU3YE BECh INPOLEC AHIJIOMOBHOTO HaBYAJIBHOTO
BIICOAMCKYPCY Ta CTPYKTYpYy€ HisNIbHICTH ydYac-
HUKIB HaBUaJibHOI KoMyHikarii. [lepcya3uBHICTh
Yy HABYAJIBHOMY BiJICOAMCKYpPCI CTAHOBHUTH BIUIHB
YUYUTENsI Ha AyMKH Ta Aii y49HIB 3 MeTO (popmy-
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BaHHS iX 3HaHb Ta HaBUYOK. Pe3ymprar miei naii [epcriektuBn 11 MaOyTHIX JOCITIDKEHb yOada-
MOKJIMBUH JIMIIE 32 PaxyHOK MO3UTHUBHOTO CTaB-  €MO B BUSIBIICHI CIIOCOOIB aKTyai3alii epcya3suBHOCTI
JICHHSI YYHIB JIO BUMTENIS Ta HOTO il Ta MPOCIHiJ- B aHIIOMOBHOMY HaBYaJIbHOMY BiJICOIUCKYPCI, @ TAKOXK
KOBYETBHCS Y iX BOJICBUSBIICHHI. BHIUTICHHI CTpaTETii peaizallii mepcyasuBHOCTI.
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Malakhovska Ya. I. COGNITIVE ASPECT OF PERSUASION IN ENGLISH EDUCATIONAL
VIDEO DISCOURSE

Persuasion is a multifaceted phenomenon that involves linguistic, cognitive and communicative aspects.
In order to fully understand this phenomenon in English educational video discourse, it is necessary to
delve into its cognitive characteristics and structural framework. This study examines persuasion through
the prism of cognitive modelling. The article shows how persuasion works in English educational video
discourse. Drawing on cognitive linguistics, persuasion is presented as a conceptual entity verbalized by
lexemes such as "persuasion,” "persuade,"” "persuasive," and "persuasively. The semantic analysis highlights
the importance of these linguistic units in the construction of the concept PERSUASION, which reflects
an action aimed at influencing the thoughts and actions of another person. This action is characterized
by interactivity, intentionality, instrumentality, temporality of the result, positive attitude of the recipient
to the speaker, and the will to adopt thoughts and perform post-communicative actions. In order to reveal
the dynamics of persuasion, a conceptual frame network is modelled that combines the proposals of the basic
frames — thing and action. In the thing frame of the concept PERSUASION, the subject PERSUADER is
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described by qualitative, quantitative, existential, temporal and locational characteristics. The most common
qualitative traits of persuasion include authority, emotionality, and rationality. The existential characteristics
include the ways in which persuasion exists: speech, explanation, inducement, questioning, instruction,
argumentation, and emotion. The action framework of the concept PERSUASION shows the interrelationships
between the objects of action, each of which plays a specific role: agent, patient, stimulus (cause or goal),
instrument, factitive (result). This structure can be extended to include local and temporal propositions.
In the context of English educational video discourse, persuasion plays a key role, directing the teacher's
actions to influence students' thoughts and actions in order to build their knowledge and skills. This process
is interactive, intentional and realised through the use of verbal and non-verbal tools, based on the positive
attitude and will of the learners.
Key words: basic frame, cognitive feature, concept, conceptual frame network, persuasion, slot.
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